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Financial advice customers benefit from CRM solutions

~Onyx and Interliant create specialist CRM solution for Legal and Financial
NeedsLtd. ~

Legal and Financial Needs Ltd. (LFN), a specialist in legal and financial advice and services for trade
unions and other affinity groups, today announced it will use Onyx’s software as a base for its range of
specialist offerings. These include Financial Products, Mortgages and Conveyancing, Home, Motor and
Travel Insurance, and Legal Services.

Onyx Software Corp. aleading provider of enterprise-wide customer-centric e-business solutions, and
Interliant, Inc. (Nasdag: INIT), aleading global application service provider (ASP), have implemented an
advanced customer relationship management (CRM) solution for Legal and Financial Needs Ltd.

An advanced customer analysis system has been created through a close working relationship among
Onyx, Interliant, and LFN, with capabilities that include: Web-based customer data analysis, targeted mar-
keting campaigns and effective cross and up-sell of products. By allowing the manipulation of detailed cus-
tomer information from the different parts of LFN’s business, the software also provides customers with a
holistic view of the LFN organisation.

The solution alows in-depth information, including tailored product, services and partner information
about customers of membership-based organisations and trade unions, to be accessed across a variety of
communication channels. In addition Interliant developed functionality to integrate LFN'’s existing back-
office applications, which allows customers to complete sometimes complex application forms live on the
Web. The system also manages Web site banner advertising based on customer history and propensity to
purchase.

“Each affinity group, and each individual member, has it own requirements. Onyx was the only vendor
able to provide the technology and the vision to allow us to manage these requirements, and produce and
market tailored products across our customer’s Web sites,” said Graham Dixon, operations manager at
LFN. “The scalable nature of the Onyx solution that Interliant has designed and implemented with us
means that the solution will continue to grow with us as our business changes.” he continued.

David Yuile, Managing Director, Interliant UK, said, “LFN has recognised the importance of the Internet as
a cost-effective way to access a CRM solution and pass on savings to their customers — a crucia differen-
tiator in their increasingly competitive, service-oriented market. Through our consulting services, we've
helped LFN to deliver an Internet experience that is as easy and reliable as picking up the phone.”

“With such a complex business model offering a number of personalised products, LFN has to ensure that
it is keeping up with customer demand on a number of different channels and levels,” said Rob Green, UK
country manager at Onyx Software. “ Speed of implementation is also key to LFN and, after only eight
weeks, thanks to Interliant, the system is ready to go live and start benefiting customers.”



NOTESTO EDITORS

About Onyx Software

Onyx Software Corporation is aleading supplier of enterprise-wide, customer-centric e-business applications. Onyx Software’s
enterprise-class software connects and powers a company’s entire e-business world, including customers, partners, sales, market-
ing, service and call centre functions. Onyx Software's award-winning products are known for flexibility, reliability and rapid
deployment, resulting in high return on investment, low total cost of ownership and industry-leading customer satisfaction.
Onyx Software operates worldwide, supporting large, medium and small companies such as, American Express, Cognos,
Commerce One, Credit Suisse, Ericsson, Swiss Life, Colgate and ntl Group. For more information, visit the Onyx web site at

WWW.onyx.com.
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About Interliant

Interliant, Inc. (Nasdag:INIT) is aleading global application service provider (ASP) and pioneer in the ASP market. Interliant’'s
INIT Solutions Suite includes messaging and knowledge management, security, e-commerce, customer relationship manage-
ment, enterprise resource planning, distributed learning, Web-site hosting and Web-based rental applications. Interliant, head-
quartered in Purchase, NY, has forged strategic alliances with the world's leading software, networking and hardware manufac-
turersincluding Microsoft (Nasdagq:MSFT), Dell Computer Corporation (Nasdag:DELL), Oracle Corporation (Nasdag: ORCL),
BMC Software (Nasdaq:BMCS), Network Solutions (Nasdag:NSOL), IBM (NY SE:IBM), Sun Microsystems Inc.

(Nasdag: SUNW), and L otus Development Corp. Interliant does business in the U.K. through a subsidiary. For more information
about Interliant, visit www.interliant.co.uk.

Interliant and INIT Solutions Suite are trademarks of Interliant, Inc., in the United States, other countries, or both. Other compa-
ny, product, and service names may be trademarks or service marks of others.
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This press release contains forward-looking statements that can be identified by the use of words such as “anticipate,” “believe,” “estimate,” “expect,” “intend,” “may,” “will,” “plan,”
“forecast” and similar words and expressions. Such forward-looking statements involve risks and uncertainties that may cause actua results, performance, achievements and the timing
of certain events to differ significantly from the results discussed or implied in the forward-looking statements. Therefore, no forward-looking statement can be guaranteed. Important
factors to consider in evaluating such forward-looking statements include changes in external competitive market factors, changesin Interliant’s business strategy or an inability to exe-
cute Interliant’s strategy due to unanticipated changes in its business, its industry or the economy in general, unforeseen difficulties in integrating acquisitions and other factors set forth
more fully in Interliant’s Annual Report on Form 10-K for the fiscal year ended December 31, 1999 and other filings with the Securities and Exchange Commission. It is not possible to
foresee or identify all factors affecting Interliant’s forward-looking statements and investors therefore should not consider any list of factors affecting Interliant’s forward-looking state-
ments to be an exhaustive statement of risks, uncertainties or potentially inaccurate assumptions. Interliant does not have a policy of updating or revising forward-looking statements,
and thus it should not be assumed that Interliant’s silence over time means that actual events are bearing out as expressed or implied in such forward-looking statements.



